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No house will ever meet all expectations.

IR 51




The difference is Gaggenau.

The Vario cooling 400 series is as variable and as flexible
as its name suggests. It can be combined in all sorts of
different ways and can therefore cater for even the most
exacting of expectations. Its interior is dominated by
high-quality stainless steel, resulting in quality and hygiene
standards on a par with professional kitchens. And then
there is dynamic cold air distribution with Multi-Air-Flow
and an ice maker with a fixed water connection. In short,
this cooling system offers space for everything — except
for compromises.

For more information and a list of partners, please

dial 0844 892 9026 or visit: www.gaggenau.co.uk.
Alternatively, please visit our showroom at: 40 Wigmore
Street, London, W1U 2RX.

GCAGGENAU
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Cover

With its graceful arc design
supporting a 200mm anti-scale
showerhead, the Hydro Match shower
from Aquademy is a strikingly simple
yet beautiful design.

Its Corian shelf doubles as a base
for the hand shower, thermostatic
mixer and ceramic diverter whilst
an adjustable arrangement of
cylindrical quad-jets provides

a targeted body massage.

For our overview of the latest
bathroom trends, see page 20.

Aquademy |
www.alchemyaward.com

bafhroom""

ENGINEERING

design ¢ engineer ¢ deliver !
leading edge technology for bathroom professionals : 1 THAInt M//'dé

outlet slot

+44 (0)1761 241133
www.bathroom-engineering.co.uk
sales@bathroom-engineering.co.uk




OUR GUARANTEE
DOESN'T LAST LONG.
IT LASTS A LIFETIME.

®
Only dynamic kitchens contain the science of Blum 7} blum
Built for living. Guaranteed for a lifetime. www.blum.com
For full terms & conditions see www.blum.com
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WasHLEeT

WC WITH BIDET FUNCTION

ewater+
Cleans the
ceramic
bowl with
electrolysed
water

WHERE HYGIENE MEETS COMFORT:

WASHLETS FROM TOTO,
THEY GENTLY CLEAN YOU
AND THEN THEMSELVES

To discover how TOTO products seamlessly integrate innovation and design,
visit us online or in our showroom: 140 St John Street, Cletkenwell, London EC1V 4UA,
T: 020 7831 7544, london@totoeu.com

TOTO

CLEAN TECHNOLOGY SINCE 1917

gb.toto.com



Editor’s
Letter
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Welcome to the November issue of
Designer Kitchen & Bathroom magazine

he spotlight is on bathroom style in this issue,

assessing the latest ideas, the dominant styles, and

the emerging trends that are driving design decisions.

As part of this, we check-in to the hotel sector to find
out how hotels and spas are influencing the current and future
directions for luxury bathroom style.

We bring you up-to-date with some of the key exhibitions that
have taken place over the last couple of months too, with our
pick of some of the highlights from 100% Design in London, and
the Cersaie bathroom exhibition in Bologna, Italy.

Of course, this month also sees one of the biggest events on the
industry calendar take place - our very own Designer Kitchen
& Bathroom Awards. Many congratulations to all of this year’s
impressive finalists (see page 50 for details). Don’t miss next
month’s magazine for all the results and news from the awards
presentation event at the Tower of London.

In the meantime, enjoy the issue!

\ - . .
morTin B oo,

EDITOR Martin Allen-Smith
—
r f facebook.com/
designerkb
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Not

Ideas and inspiration from the world of design

Aqua-Screen Pure panels from Impey are available in a range
of sizes and have been created with use in wet rooms in mind.

Minimal
Mixer

Deck-mounted 3-hole
basin mixer from
Collection ‘O’ by
THG in collaboration
with Christofle.

THG | www.thg.fr
Christofle |
www.christofle.com

e ——

100rEEN BuiLDINGS

By Philip Jodidio (Taschen) Price: £34.99

In architectural terms, sustainable design is no longer
considered as a bolt-on or optional extra — it is an integral
part of any new commission today. The challenge of course,
is how to deliver the green credentials in a way that does not
compromise the resulting aesthetic.

This weighty two-volume compilation shows how it can be done
with style and creativity. Well-known architects like Frank Gehry
and Norman Foster are present alongside young, up-and-

coming creators from Latin America, the US, Europe, and Asia.

This isn’t a technical book, nor are its contents limited to any
predefined category. Being ‘green’ means being aware of the
responsibility implied in the construction and use of modern
buildings, and there are many ways to express this rising
consciousness. Some solutions — the ones generally called
‘passive’ — are as old as the history of architecture, while others
are born of cutting-edge technologies.

Whichever attracts your attention most, there is much
inspiration to be had in this impressive insight into what the
buildings of the future are almost certainly going to be about.

i ‘ ” GHEE'""_)_USES_. J'RP_J“_‘E?SE P_JWII.IIJN
‘ |

| T by o [ TG LR

www.designerkbmag.co.uk
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Marvellous Metalllc

Rainbow glass tiles in Salmon Pink finish shown on the splashback and island, together with ‘Seething
of Waves’ glass light, both by Sans Souci Glass Deco. Sans Souci Glass Deco | www.ss-gd.com

Bathroom Jewel

VitrA has expanded its Water Jewels range from a single 40cm round
bowl to include a 40cm square, 60cm rectangular and 60cm rectangular
with bowl basin. In addition, a new decorative option is also available with
curly lines outlining the inside rim of the basin.

The Turkish manufacturer has developed a new Physical Vapour
Deposition coating for its fine fire clay basins to create the highly durable
glossy metallic finish used in this range.

The original Water Jewels collection was released in 2007 and comprised
of a single 40cm basin which was designed by Matteo Thun.

THE POWER
OF MASSAGE

The Essential hydromassage shower column by Roca.

Roca | www.uk.roca.com

www.kb-network.co.uk
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Bloom

The Bloom collection of pendant
lights from MacMaster Design
has been created in house and
hand made in the design'studio’s
own UK workshop. It is also
soon to be launched throughout
Europe with a major retailer.

MacMaster Design |
www.macmasterdesign.com
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SLEEP 2013

20-21 November 2013
Business Design Centre, Islington, London

The annual showcase of hotel design ideas takes
place again this month, with a range of bathroom
companies taking part in the event’s growing
exhibition space.

Brands including Bette, Dornbracht, Grohe, Ideal
Standard, Kaldewei, VitrA, Laufen and Roca will
be present, alongside a schedule of supplementary
events which include a full conference programme
of speakers and roundtables. The show is also

an official partner of the European Hotel Design
Awards which takes place at the Park Plaza in
Westminster on 19 November.

Sleep 2013 | www.thesleepevent.com

Bowled Over

Bowl is Falper's latest launch, a chunky creation in matt Ceramilux reminiscent
of a giant snowball. Measuring 70cm x 50em x 38.5cm, Bowl offers a concealed
drain to enhance its curvy contours. Falper | www.falper.it




SAMSUNG

Stretch your imagination

Samsung Solid Surface - Staron

Samsung Staron presents a variety of shapes, surface finishes and colour choices.
Samsung’s innovations open up infinite design possibilities for beautiful living spaces

Created by Samsung’s advanced technology STO rO n®

Solid Surfaces

SAMSUNG CHEMICAL EUROPE GMBH

Am Kronberger Hang 6, Samsung House, 65824 Schwalbach/Ts., Germany
Tel.: +49 (0)6196-667-434  Fax.: +49 (0)6196-667-467
E-mail : architectldsamsung.com
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OUR NEW HAMELDOWN RANGE

Available In 3 Colours
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VENETIAN

STYLE

Kitchen studio Lida Cucina, has launched
a new range of Italian-built kitchen
furniture. Made in Venice, the unique
characteristics of the new range include
the ability to select exact colour matching
and finishes, as well as being able to
specify precise measurements for the
furniture, rather than being constrained
to standard modular elements.

Michael Gianquitto, Director of Business
Development at Lida Cucina, said: “Our
experience has shown how many of our
customers are looking for bespoke and
unique designs with unusual components
such as curves, which we can offer with
these new products.”

Lida Cucina | www.lidacucina.co.uk

Bathtime
Opulence

The Aria bath by designer
Ben de Lisi, features a heated
‘air massage system’ with

10 strategically-placed LED
chromotheraphy lights. This
is intended to encourage
skin regeneration while
counteracting the effects of
stress. Aria is available from
Abacus Direct.

Abacus Direct |
www.abacusdirect.co.uk

easier route to selling
more kitchens

*Simple Sales Process *Budget Solutions
*Customer Journey Made Simple

Call: 01279 868500

Exclusively distributed in the UK by Mark David
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I'hink tank

Our monthly round-up of industry news,
opinions and talking points

Industry numbers
64,356

Visitors to Grand
Designs Live

in Birmingham
last mont

SAVE THE DATE

Designer Kitchen & Bathroom Awards 2013

Join the
growing
community of
subscribers

to the K&B
Network now
and keep
up-to-date with all the latest industry
news, product launches, opinions
and job opportunities.

K&B

NETWORK

WWW.KB-NETWORK.CO.UK

Recent features include a look at
new showrooms for CP Hart and
Nicholas Anthony, inspiration from
kitchen designer Mark Wilkinson,
and a review of last month’s BMA
Bathroom Conference.

Increase in
visitors to
the show
from 2012

16

Exhibitors took
art in Grand
esigns Live

this year

(wooanisubisappuelB mmm) aAIT subiseq pueln) :82IN0S

Visit www.kb-network.co.uk for the
latest new websites, showroom
openings, product launches and
upcoming events.

uonsanb biq ay)

Emily Clark has joined enamelled steel bathroom
specialist Bette as Area Sales Manager for London
and the South East. Clark has worked in the bathroom
industry for nine years and her experience includes
retail and contract sales, plus working in showrooms.

érooc\ desis

Grohe has promoted Lance Corfield to the
role of Regional Specification Manager.
Corfield brings with him his experience as
Business Development Manager both at
Grohe and previously at Roca UK.

Harry Seidler, architect

Q - How can retailers turn the Internet from a threat into an opportunity?

John Murray, Director

Alaris UK, Aberdeen:

The Internet is not a threat. Even
locally it’s a great way to market
your business. Many Internet
users use the Internet to find
local business - it’s not used only
as a means of buying products for
less. Use your website to market
locally and to sell the benefits of
your product and service.

Manufacturers are taking
control of how their products

are sold on the Internet and
monitoring the sites that sell
their brand and at what price.

In doing so, they are helping
create a more even market place.

People are naturally inclined

to relate more to face-to-face
contact, so retailers should

use this to their advantage.
Consumers can be quite fearful
when completely refurbishing
their home so it’s essential that
the showroom not only sells the
product (which the buyer may
be able to find cheaper online),
but that it excels at the defining
difference - service!

There’s also nothing stopping
retailers from using the web to
interact with their customers.
Retailers should stop and
consider that, if anything, they
might have the advantage!

Robert Clark, Managing
Director, Kitchen Door
Workshop, East Sussex:

The Internet is not a foe but a
new opportunity for retailers to
market themselves. Customers
have a completely different
experience in store compared
to online so it’s the retailer’s
job to make this clear.

Bill Miller, Managing

Director, Der Kreis, Bradford:

I am often saddened by the
poor quality of websites
presented by many independent
kitchen and bathroom retailers.
It often appears that these sites
and landing pages have been
put together in haste as a bit

of an afterthought. Retailers

must understand that their
websites are now their most
important ‘shop window’ in terms
of attracting customers to their
business and must be treated

as the number one priority.

Keep it fresh and regularly
updated - it is no good showing
the latest news stories dated
from last year, or having links

on the site that do not work
properly. The site needs to reflect
the positive aspects of their
business, be vibrant and have a
sense of quality and excitement.
There are many independent web
design companies out there who,
for very little cost, can transform
a site and ultimately generate
greater foot traffic.

Paul Crow, Managing

Director, Ripples, Bath:

I think the Internet is a threat

to retailers because it enables

all retailers to use high quality
manufacturers images to present
a better account of themselves
than their own showroom

often could. I don’t agree that
consumers use the Internet to
find businesses, I believe they use
it to find ideas - the starting point
being images.

I believe manufacturers should
be doing more to drive
consumers to their web pages

so that their products can be

well presented before hopefully
persuading the browser to visit an
approved outlet for that product.
And by approved, one that meets
the full criteria for selling high
quality goods. Of course the
retailer must be investing in
their web page too and we at
Ripples are launching our new
site shortly that is focused on
our services, our specialist
designs and our beautiful
showrooms. The Internet is our
opportunity to set our stall out on
a new channel and we welcome
that opportunity as we are fully
aware the current consumer
arrives only to the showroom
once they have done their
research, not to do their research.
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SOCIAL DIGEST - YOUR GUIDE TO K&B SOCIAL MEDIA

TWITTER TALK
LINKEDIN

Join over 17,500 others and follow us @DesignerOnline

Also keep up with the latest news of the Designer Kitchen There are now over

& Bathroom Awards by following @DesignerKBAward 3,600 members of the
Designer Kitchen & Bathroom

LinkedIn group. Current active
discussions include topics
such as: kitchen colour choice;
a boost for the construction
sector; plus views on to
Pinterest or not to Pinterest.

TWEETS THAT CAUGHT OUR EYE THIS MONTH:

@DesignrockUK @vanessabrady A lot of positive interest in the new @TheSBID
kitchen & bathroom designer accreditation launched to separate specific design skills

@gjmtweets “The Olympics would not have worked if we
had not put the customer first” - Greg Nugent at #bathconf

Sign up to take part in the
discussion on any of these
subjects, or start your own
topic and exchange views
with kitchen and bathroom
professionals from the UK and
around the world in our group
at www.linkedin.com

@VilleroyandBoch Did you know, the typical German bathroom
has a size of 7.8 square metres. How big is your bathroom?

@LaufenBathrooms Congratulations and good luck to all
the finalists @designerKBaward @designeronline

@theKBSA Thank you @MerewayKitchens for a great launch
event yesterday and celebration of Great British Design

Roca has recruited Deborah Wadd to the role of
Specifications Manager. Focusing on the Midlands,

Wetroom specialist Inpey Showers has recently
appointed Stephen Pelling as its new Specification
Manager. Pelling has a wealth of experience in the
bathroom industry, having previous held posts at
Just Add Water, C.P Hart, Ripples and West One.

Wadd’s role will help further raise the profile of the Roca
and Laufen brands across all areas of the specification
market. She joins from a similar role at Johnson Tiles.

New Focus for
British Marque

A new, independent Made In Britain (MIB) Committee
has been created to further develop the Made In
Britain campaign which was launched in 2011 by
British cooker manufacturer Stoves.

The non-profit organisation, which will take over the
campaign from Stoves, will be run by a committee of
directors from UK-based manufacturers as well as
leaders of other organisations which support British
trade and industry.

The Committee has been formed following the
success of a campaign to which over 1,000
businesses have now signed up.

Stoves launched the campaign for a standardised
Made in Britain marque, after consumer research
revealed that half (48%) of consumers were confused
about which brands could still claim to be Made In
Britain. The findings also revealed that two-thirds
(67%) wanted an official seal of approval to show
products Made In Britain and the majority (52%)
thought British brands should bring manufacturing
back to the UK.

Denver Hewlett, CEO of Stoves and Made In Britain
board director, said: “We were thrilled with the
response to the campaign from the UK public and
British companies alike, but as the popularity of the
campaign grew, we realised we needed to maximise
the opportunities that were presenting themselves.

“The campaign was growing at such a rate that

we felt it was no longer appropriate to have one
company at the centre of the initiative, so we invited
representatives from all companies who had applied
to use the marque to move the campaign forward.
This provided the members of the Made In Britain
committee as it stands.”

Stoves | www.stoves.co.uk/Made-in-Britain

FRESH APPROACH

FOR BSH SALES

Appliance giant BSH has
announced a change in the
structure of its UK sales
division.

The group says that the
changes will allow it to
deliver a better level of
service to customers,
according to their specific
needs and clearer
execution of brand and
channel strategies.

The company’s previously
separate sales teams

will be multi-branded

and represent the Bosch,
Neff and Siemens brands.
The Gaggenau brand

will remain unaffected by
the restructure.

This multi-branded
approach will see the
responsibilities of the sales
teams differentiated by two
newly-formed channels

of ‘Kitchen’ and ‘Retail’,
rather than by brand.

Simon Jones (Director,
Kitchen) assumes

overall responsibility for
the entire Kitchen Channel,
including distribution,
supported by Mike

Jarrett (Director,
Independent Kitchen).

Paul Tyler (Director,

Retail) will take overall
responsibility for the entire
Retail Channel, supported
by Shaun English (Director,

Independent Retail) and
Tessa Quinton (Director,
Key Accounts).

Michael Steinle, CEO
of BSH Home Appliances,
said: “In combining the
strength of our brands
with the strength of our
sales teams we will be
able to deliver a better
level of service to our
customers, and their
relationship with BSH
will be stronger than
ever before.”

BSH Home Appliances |
www.bsh-group.co.uk
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NOW AVAILABLE

We are delighted to announce that the App for

Designer Kitchen & Bathroom is now available for PC

Available on the
D App Store

and Mac, iPad, iPhone, Blackberry, Kindle and Android devices. Download the
App for free at the Apple iTunes store or www.pocketmags.com and purchase

any issue of Designer Kitchen & Bathroom for just 69p.

www.kb-network.co.uk
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Showin

Our monthly showroom spotlight...

g off

Ripples Bristol

Ripples’ Bristol showroom features a working spa display with
Dornbracht Rainsky E, chromatherapy lighting, as well as heated
seats, walls and flooring. The company prides itself on producing
hand-drawn designs.

The showroom also features freestanding baths, stylish modular
furniture, handcrafted Ripples bespoke furniture and made L J
to measure mirrors and shower screens. ®

Patrick Heaphy, Showroom Manager, says: “90% of our clients are
now asking for wet areas rather than the traditional shower enclosure.
In most cases, the consumer requests both a fixed overhead and a
hand shower to allow for flexibility and practicality as everyone uses
the showering area in a different way.”

Size of showroom: 1,100 sq ft on this premises after 10 years, so the
Brands featured: Hansgrohe, showroom — owned by Kim and Michel
Axor, Bisque, Zehnder, Saloni, Marcer — took the opportunity to move
Grespania, Burgbad, Huppe, Kermi, to a new location in a prime area of
Laufen, Bette, BC Design, Catalano, Whiteladies Road.

Samuel Heath, Geberit, Hewi, Showroom Manager/Owner:

Agata, Perrin & Rowe, Trend Tiles, Patrick Heaphy

Dornbracht, Aquavision Other branches: Bath, Bournemouth,
Open since: Bristol was the first Brighton, Canterbury, Chelmsford,
Ripples franchised showroom and Chelsea, Harpenden, London,
originally opened in 1996 in Regent Newbury, Reigate, Richmond, Solihull,
Street, Clifton. The lease terminated Tunbridge Wells and Winchester.

Ripples Bristol | 88 Whiteladies Road, Bristol,
BS8 2QN | www.ripples.ltd.uk

Charlotte
Conway Design

Award-winning designer Charlotte Conway has
opened her first studio, in Four Oaks, Sutton
Coldfield, West Midlands, having established

a string of high profile and celebrity clients.

Charlotte Conway Design specialises in bespoke
luxury bathrooms. Charlotte’s unique designs

are tailored to lifestyle or a concept and feature
individual designer pieces alongside Swarovski
crystal, natural stone and Italian mosaics.
Celebrity clients include West Bromwich Albion FC
Captain Christopher Brunt and his wife Cathy.

Size of Showroom: 315 sq ft

Brands Featured: Bisazza, Hansgrohe, Samuel
Heath, BC Design, Crosswater, Bauhaus,
Aquavision, Artelinea, and Bisque

Open since: The studio opened its doors

in September 2013, although the design practice
was set up in November 2012

Showroom manager: Charlotte Conway

is Owner and Manager

Charlotte Conway on her new studio:

“The studio may be small but it is certainly beautiful.
It is in tune with current trends for glamorous and
opulent bathrooms that are individual and bespoke.

“The cool contemporary look has had its time,
and we're seeing more chic contrasts, dramatic
scenes, and boutique hotel influences, with a
lot of attention to detail. For me, this leads to
the use of natural materials and stunning
finishing touches using exquisite materials,
such as mother of pearl or Swarovski crystal.”

Charlotte Conway Design |

58 Belwell Lane, Four Oaks, Sutton
Coldfield, West Midlands, B74 4TR |
www.charlotteconwaydesign.co.uk

www.designerkbmag.co.uk
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Kitchens International Valcucine London

The Dundas Street studio of kitchen retailer Kitchens International continues
to evolve every year, setting the trends with two striking new displays for 2013
incorporating the new look Gaggenau appliances and the exclusive living
kitchen with Sub-Zero & Wolf.

There is also a private dining experience within the company’s flagship
designer studio for clients to enjoy. Working closely with some of Scotland’s top
Michelin-starred chefs, clients can experience some freshly prepared cuisine
using top of the range appliances available from Kitchens International.

Size of showroom: 3,000 sq ft Other branches: Aberdeen
Brands featured: Poggenphol, (Denmore Road), Broxburn (Youngs
Gaggenau, Sub-Zero & Wolf, Miele, Road, East Mains Industrial Estate),
Siemens Edinburgh (Westfield Road),

Open since: 2006 Glasgow (Great Western Road),
Showroom manager: Carol Cameron  and Perth (Princes Street)

Kitchens International | 117 Dundas Street, Edinburgh,
EH3 5EB | www.kitchensinternational.co.uk

Italian kitchen manufacturer Valcucine has opened its first dedicated space in the
UK at Forza, in partnership with Barzaghistore, on Great Portland Street in London.
The opening coincides with the UK launch of SineTempore, the newest range from
Valcucine and Meccanica from Demode (engineered by Valcucine).

The space also played host to a five metre wall installation during the London Design
Festival. The composition was made of cross sections of the five key components of a
Valcucine kitchen — ergonomics, worktops, doors, base units and wall units — and was
intended to illustrate the functionality, recyclability, and sustainability of the range.

Size of showroom: 2,500 sq ft Other branches: Valcucine has various

Open since: September 2013  international dealers listed at www.valcucine.com
Showroom managers: Valcucine London at Forza |

Mike Hardy and Paul Monks 143-149 Great Portland Street, London,
(Directors of Forza showroom) W1W 6QN | www.forza.co.uk

For consideration: Please send your showroom pictures to martin@propub.co.uk

www.kb-network.co.uk
Please note: You must have hi-resolution print quality images to be considered
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Bathroom
Evolution™

Trends in bathroom design are moving steadily, breaking
down barriers and refining the material mix...

‘Ergo-nomic’ bathroom
system made from Corian by
Rexa Design of Italy

Spotting gradual changes in the
marketplace can be a tough task when
you’re submerged in it on a day-to-day
basis. It’s harder to notice the subtle
way things are evolving when you are
involved constantly than perhaps it is
for those looking in from the outside.

Exhibitions can be useful in this context,
providing a snapshot of the industry at
regular intervals. In the case of ISH (every
two years) and the annual Cersaie show,
the most recent outings have uncovered

a number of interesting patterns.

Firstly, the material mix continues to

be a fundamental design story. Not only
are individual products being created
with a combination of, say, ceramic

and wood in mind, but the bathroom
scheme itself is typically looking

to incorporate a range of different
materials - mostly natural - to ensure
a varied, warm and inspiring space.

“Raw materials such as concrete, oak
and glass create a natural ambience
through their honesty and simplicity,”
says Paul Flowers, Senior Vice President
of Design at Grohe. “Fabrics and linen
are now being used as a contrast to
soften and humanise the interior space.
Felt and hand finished textiles give
depth and radiate a bespoke flair.

“New directions are being explored
through the use of materials such

as Corian for its flexibility and
versatility. It was traditionally used
in sanitaryware but has evolved

into furniture allowing designers to
create holistic aesthetic concepts.” P

London penthouse bathroom
designed by Studio Caparo
and using Corian =

The 4All washbasin by Globo

www.designerkbmag.co.uk
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The Flight Low shower tray from Mira
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I Bathroom featuring
VitrA’s Istanbul
cylindrical bath
designed by Ross

Lovegrove

Timeless Minimalism

The wide variety of materials that
bathroom designs have in their locker is a
vital tool in creating the look that clients
most crave. Sven Rensinghoff, Head of
Marketing at Bette, believes that the

most significant trend - and one which
he expects will endure - is the creation of
bathroom pieces that feature pure, clean
lines and achieve a timeless minimalism.

The fine detail, expertise in manufacture
and quality and durability of the
material are extremely important he
says: “Baths with minimal rims, like the
BetteArt and BetteLux (which has one
of the thinnest rims on the market at
8mm) demonstrate this trend. Created
in enamelled steel they are extremely
strong, but their minimal rims give
them a surprising light aesthetic.

“The juxtaposition of strong edges and
organic shapes is also a key trend in
the bathroom, as it allows designers

to achieve a clean-lined exterior with

a supremely comfortable interior. In
the BetteLux, for example, the minimal
rimmed sharp exterior combines
beautifully with the amorphous interior.

“The freestanding bath continues to be
a key trend, but with shapes becoming
more simple and rims becoming
thinner. With spaces often small,

the integral stability and strength of
enamelled steel baths are providing

the opportunity to have a bath with a
slimmer rim that allows a larger bathing
area but with a smaller footprint.”

Changes in the shower space are

also pronounced. Rensinghoff adds:
“Flush to floor shower areas, like the
BetteFloor, are another trend that will
grow - and can be achieved with an
enamelled steel flush to floor shower

The BetteLux bath by Bette

22

tray, rather than a traditional ‘wet room,
for a leak-proof, durable and easy to
clean surface. Bette is seeing the trend
for ever larger shower areas, with the
enamelled steel floor coordinating with
the tiles for a minimal look.”

With the average UK bathroom no
bigger than a king sized bed, the
bathroom industry is seeing a major
trend towards physical lightness of
furnishings with slimline fixtures and
fittings helping to maximise the amount
of space left for us in the bathroom.

Luxurious double
shower from Drom

Robin Levien, Non-Executive Design
Director at Ideal Standard, says: “In the
past 50 years, house sizes have shrunk
considerably meaning that bathrooms
have also had to adapt. However, this
doesn’t mean we have to compromise on
our ideal bathroom - it is still possible to
have a bathroom which combines form
with functional, well designed products.
This is something which will become
more prominent in 2014.”

Midas Plus
shower by
Aqualisa

Levien’s own Concept Space range of
ceramics, baths and storage units for
Ideal Standard, has been designed to
transform any area - however small or
awkward - into a beautiful use of space.

The basis for the collection is about
making the best use of available
space, whether it’s behind or above
the WC, below the basin or anywhere
else in the bathroom. Wall hung and
modular units help create a spacious,
sophisticated and contemporary look.

Levien adds: “The increased use of
these slimline furnishings also has
added benefits for the environment,
reducing carbon footprint, without
comprising on style” P>

www.designherkbmag.co.uk




s Moking an imjpression

JTSOFSTONE
AQUA CUSHION FLOOR

Soffstone Agua Cushion floor is our latest innovation.

The luxury range features a unique ergonomic
non-slip surface which amazes the senses with a soft fouch.

The stylish low profile JTSOFISTONE makes the ulfimate
statement with a slate-finish available in white, cream & black.

For more information call 0844257 7253
or visit www.just-trays.co.uk

o 1

JTSOFFSFONE WHITE CREAM BLACK
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Storage Solutions

The Suit bathroom range designed by Matteo Nunziati for Teuco

Despite bigger and bolder bathroom
visions for new high-end builds, the UK’s
historical record for small bathrooms
plus today’s need for more housing in
less space, ensures that smart storage
ideas remain critical. Mark Walker, UK
Sales Director at Bagno Design, says:
“Clever storage solutions such as wall-
hung cabinets and vanity units are
increasingly in demand as consumers
seek to hide essential items and reduce
clutter in the bathroom.

“With the trend for adding second

and third bathrooms on to our homes
continuing at a pace, floor space is now
more than ever at a premium, so clever
and stylish storage solutions designed
specifically with the smaller bathroom
and cloakroom in mind are now key for
designers looking to create luxurious,
spa-like environments despite the lack
of floor space that may be available.

“As well as clever internal storage
solutions, this also means choosing
materials and finishes wisely, to ensure
the furniture chosen enhances the space
rather than encroaches on it.”

The market is responding with an
increase in choice and variety when it
comes to bathroom furniture. Modular

ranges are fast becoming the furniture
of choice, due to the flexibility and range
of storage options they provide. Often
wall hung or modular pieces can provide
a greater illusion of space. Many high-
quality options also feature hard-wearing
finishes, soft-close hinges, and glass
shelving to ensure durability as well as
providing a contemporary look.

Jo Axtell, Senior Marketing Manager

at bathroom trade supplier Iflo, says:
“Compact units which are specifically
designed for restricted bathrooms or
cloakrooms, provide a simple solution
for installers faced with a challenging
specification. Compact or cloakroom
options are becoming increasingly
common with many manufacturers
offering a vast range of colours, sizes and
even textured finishes. There are even
sleek gloss options now emerging, which
provide a fresh and modern aesthetic.”

She adds that other space saving
options such as shower-baths, have
become a staple feature of most
bathroom suites. “These are now
recognised by end-users as a fantastic
solution for a smaller room, providing
the best of both worlds and a bathing
experience that isn’t impacted by the
limitations of the space” P>

Borello'range from Symphony

 System Fit by VitrA

www.designerkbmag.co.uk



BETTELUX

Shaped by water - shaped for water. Made from smooth, soft steel/enamel that looks like it is flowing.

Design: Tesseraux + Partner

www.bette.co.uk
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Style Selector

Both ISH earlier this year and the

more recent Cersaie exhibition in

Italy highlighted the diverse array

of styles that are popular right now.
Whilst an undercurrent of stylish
minimalism remains very much
apparent, exactly how this manifests
itself is open to interpretation - and

for the bathroom designer and their
client to decide - which presents a
challenge for bathroom stockists.
Bauhaus Commercial Manager Marten
Baker says: “Next year will be a more
profitable time for those bathroom
retailers who choose ranges that reflect
the popular and developing trends;
colours, styles and innovation. However,
it’s no good offering style, colour and
innovation without having access to the
best available product quality, product
design and expert help and a bit of
imagination with room planning will
also aid the sales push.”

He adds that darker, moody, monochrome
finishes are predicted by many design
gurus as leading the way next year as
the nation continues to be gripped by
poor economic conditions: “Anthracite,
graphite and steel finishes should hit
the spot. Gloss wood finishes appear to
be back in vogue, whilst the growth in
well-defined textured wood finishes will
continue if the fashion in the kitchen
sector is anything to go by, providing a
warmer more tactile comforting feel”

Robert Newton, Marketing Manager of
Symphony brand Aquadi, adds: “We're
seeing a split in the market in terms of
trends in bathrooms. High gloss tends to
remain one of our best sellers, whereas we
are seeing a definite shift towards more
matt, textured finishes like those offered
in the new ranges of Aviano and Borello.

“As always, storage is a must when
it comes to designing a bathroom

and should maximise the space

that is available. Vanity units with
push to open drawers, deep drawer
modules with internal drawers and
tall storage units can be used to
offer a little something extra when it
comes to offering an ultra-sleek and
contemporary finish.”

Growing in popularity are vanity basins.
The British bathroom industry has

long been influenced by continental
Europe, and this latest evolution in

the wash basin area will see the vanity
basin creeping into the UK market, says
Ideal Standard’s Levien: “The basin
forms a part of our daily ritual, and
these rectangular ceramic basins, with
combined storage cabinets fitted snugly
underneath, help to manage the clutter
that is an inevitable part of everyday life.

“The flat deck area of the vanity

basin makes them easier to clean

and provides surface storage space.
However, given their sizeable
dimensions they are better suited

to the main bathroom, rather than a
cloakroom bathroom under the stairs.”

Grohe’s Flowers believes that one

of the most significant trends in
bathroom design is the transition of the
environment itself. “The bathroom has
been transformed into a hybrid space
which extends beyond being a room

for cleaning and grooming, into a space
where you retreat to relax. We are seeing
more and more the fusion of the bedroom
and bathroom; similar to what happened
to the kitchen and dining room.

“The bathroom is fast evolving to
become the focus of one’s home. We see
a clear trend towards ‘fusion’ combining
new materials and technologies which
were never considered relevant or
possible in this environment before.” d

The Bowl basin from Falper

The Synergy Open 93 tap from Fir ltalia

www.designerkbmag.co.uk
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The latest additions to
the Spirit II collection

by L’antic Colonial, part
of the Porcelanosa Group,
are a selection of striking
new bathroom products
from Spanish designer

Joaquin Torres of design
studio A-cero.

Well-known in his native
country as being ‘architect
to the stars’, he has designed
houses for actors Penelope

Cruz and Javier Bardem,
as well as footballers
Cristiano Ronaldo and
Zinedine Zidane.

But A-cero - which Torres
jointly heads-up with fellow

architect Rafael Llamazares -
has more substance

than being solely a

design destination for

the rich and famous. It has

a global presence with
studios in Spain, Dubai
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Five Star Style

Bringing a touch of hotel luxury to the home
is about selecting the key elements that make

the difference and making them work in a

residential context. We look at some hotel
bathrooms that are well worth checking-in to...

www.designerkbmag.co.uk




Grey tone styling and baths at the centre
of the design of the suites at the
Brimstone Hotel in the Lake District

Left Bathroom at

The Wheatsheaf Inn,
Gloucestershire,
supplied by C.P. Hart
Opposite page

Above Bathroom at the
Ampersand Hotel, South
Kensington, London,
designed by Dexter Moren
Associates in association
with C.P. Hart

Time was, the first thing
visitors to a hotel would
check as a measure of the
quality of the establishment
is the mattress on the bed.
Nowadays, it’s more likely
to be a look at the bathroom
that will reveal whether they
have struck it lucky with
their booking, or checked
themselves into a nightmare.

At the luxury end of the
market, a beautiful bathroom
can inspire an overwhelming
sense of desire to capture
some of that comfort and
style in the home, and it can
be the experience that plants
the seeds in a prospective
customers mind. Darren
Paxford, National Sales
Manager at VitrA, says: “Most
people will typically only
visit a bathroom showroom
if they’re considering a
bathroom renovation, but
many will go on holiday
maybe once or twice year.

“It is here that they are likely
to experience the latest
trends for the first time and
re-evaluate the bathroom
they have at home rather
than a showroom. This can
often provide the inspiration
to make that change and

the stimulus to head to their
nearest showroom to find out
how they can bring this look
into their home”

So what is it about these
spaces that sets off this
aspirational train of thought?
Feran Thomassen, Designer
of the Mainport Hotel in
Rotterdam, The Netherlands,
says that designing hotel
spaces presents something of

designer I hotel bathrooms

a creative paradox: “You can
have mixed feelings about
hotels - should they feel like
a ‘home away from home’, or
be completely different and
offer a one-off experience?

“Early on in the design, I
decided that the rooms in
Mainport should focus on
the most important values
for having a comfortable
stay, the core business so

to say. This meant large,
high quality beds and large
bathrooms with superb walk-
in showers and in-room Spa
extras to ensure a state of
wellbeing for all guests.”

Thomassen adds that
focusing on the bathroom in
hotels makes perfect sense as
studies have found that 70%
of the time spent awake in

a hotel room is spent in the
bathroom. “Within the design
I have made an effort to make
the bathroom both functional
and a pleasant place to be.
This meant the inclusion of

a large walk-in shower for a
start, a TV in the mirror for
watching the morning news
and a range of spa facilities

- including a whirlpool in all
the rooms and a private sauna
in a third of them - to help
relax after a busy day.”

“Perhaps residential interiors
could benefit by focusing and
considering both what the
needs are and what would
contribute to unwind. The
perfect bathroom creates a
mix between the two and
blends in well with the interior
and warmth of the bedroom
by using natural materials and
the appropriate light fittings.” B>

www.kb-network.co.uk
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Top left Bathroom at the Scarlet eco hotel in Cornwall

Top right Bathroom design at the Mainport Hotel, Rotterdam, The Netherlands
Above Architects Union North used Corian throughout the refurbishment of the
famous Midland Hotel in Morecambe, Lancashire, including in the design and
construction of vanity units, bath surround and wall panels in the honeymoon

suite and executive penthouse bathrooms

A greater understanding of
the bathroom as more than
just a functional space in the
home is perhaps the biggest
driver behind the overall
thirst for luxury finishes.
Elliot March, co-founder

of interior design and
architecture studio March

& White, says: “Perceptions
of bathrooms have shifted -
people see it as an area

of investment and one

to design specifically.
Especially after staying in a
hotel, they want to recreate
that same luxury look in their
home. It is now a special area,
and a little piece of luxury,
rather than just a bathroom’.”

He adds that more and

more innovative materials
are available now so the
residential sector can achieve
the luxury hotel feel at home.
“Strong design features such

as the striking colour palettes
and variety of contemporary
finishes used in our Sussex
Garden apart hotel project
influences the residential
sector as many clients look
to replace the former English
décor. Luxurious material
palettes are at the forefront
of our design.”

Enhanced modern
technology - wall hung
pans, hidden cisterns,
accessed via a dual flush
plate - means that this is no
longer just a hotel feature
and is something that can
be translated into residential
bathrooms. The shift towards
contemporary glass screens
and wet rooms rather than
the traditional shower
enclosure opens up a wealth
of opportunities in terms

of finishes, for example, the
floor and wall finish has to

Above The Hotel Gendarm is a located on Berlin’s Gendarmenmarkt square.
The highlight is a stylish bathtub situated within the master bedroom of the
penthouse suite, from where guests can soak in a relaxing bubble bath while
taking in the merriment of the Gendarmenmarket below. Residences could use
this concept too, although Peter Joehnk of JOI-Design advises: “Just be sure
the window coverings are adequate so the neighbours don’t get a surprise!”

be thought out, and designed
into the rest of the bathroom
for that seamless finish.

Marsh adds that integrated
intelligent lighting and AV
systems can now also easily
extend from living spaces
into bathroom areas. “We
find that all these elements
are actually more suited

to contemporary living
standards, and even to the
more practical issues such as
cleaning - integrated systems
and continuous materials
avoid grout lines which are
more time consuming to keep
looking their best.”

Alongside all the talk on
this magazine’s pages
about open-plan kitchens,
a similarly broad approach
to the bathroom has been
growing in recent years.
The Traddock Hotel in the

North Yorkshire Dales features
a suite with a bath tub in the
bedroom. Paul Reynolds,
Owner, explains: “We wanted
to offer our guests a break
from the norm. When we
added a claw-footed bath tub
to our Gordale mini-suite nine
years ago, no one was doing
baths in the bedroom.

“We thought it would

create an intimate and new
experience for open-minded
guests to set us apart from
our competition. It did and
still does attract the most
attention from guests. We
get a premium rate for the
room and occupancy for this
room is over 90% year round.

He admits: “It’s not to
everyone’s taste, but it
tends to be a ‘mature’
minority who don’t like it
Dan Visser, Marketing P

'”
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YOUR LIFE DESERVES THE BEST DESIGN
YOUR BATHROOM DESERVES ROCA

The bathroom says a lot about you which is why design is so important.
We at Roca are aware of this more than anyone. We work with the
world’s best architects and designers to provide solutions for all
spaces and lifestyles. The DAMA-N collection offers one design with
thousands of combinations ensuring you are able to find the perfect
solution for the best bathroom experience.

y @RocaUK

ROC THE LEADING GLOBAL
BATHROOM BRAND

Ny A \/\/\.roca.com



designer | hotel bathrooms

Above Bathroom in the Seeko’o (meaning iceberg)
Hotel in Bordeaux — which is also completely externally
clad in Corian too! Designed by Atelier King Kong
Architecture, the bathroom space features a bespoke
sculptural basin vanity in Corian Glacier White

Above right The five star Le Clervaux

Boutique & Design Hotel, Luxembourg

Right The Yorebridge Hotel, part of the

ubiseq-10r Aq sojoud

Mr & Mrs Smith hotel group, is a former schoolhouse
in Wensleydale, North Yorkshire. Bathrooms

in what has been voted the ‘most romantic’

hotel in the UK include Abode Fervour taps

Director at the Brimstone
Hotel in the Lake District,
also places great emphasis
on the bath as a star

feature for its key rooms.

He says: “The inspiration
for Brimstone came from
wanting to offer experiences
of the highest quality
without any of the stuffiness
usually found in luxury
hotels, and an experience
that is beyond boutique.”

Zoe Oakley, Director

of hotel website www.
crispwhitesheets.com
which handles bookings
at the Brimstone, says:
“There was a real desire to
draw inspiration from the
surrounding countryside.
Designers from Greyline
Design used nature’s colour
scheme, from the grey of
the slate to the purple that
can be seen in the bark of

the trees, to create luxurious
bathrooms that provide a
tranquil haven.”

Open plan has its limits
though. Some ultra-modern
‘design’ hotels have opted
for a truly open-plan
layout, with all physical
barriers within the room
removed. Thomassen

says: “Nowadays domestic
bathrooms are a lot more
luxurious creating different
expectations when entering
a hotel. I think it is most
important to create the
appropriate atmosphere
and get the basics right.
Take me and my wife for
example. We live together,
are crazy about each other
- may even take a bath
together - but at the end of
the day, we are glad to have
a private toilet separated
from the bathroom.”

Making good use of all
available space is important
of course, with many new
residential developments
seeing bigger dimensions
given over to the bathroom
in order to achieve the
desired luxury. Peter
Joehnk, Co-Managing
Director of hospitality
design specialists JOI-
Design, says: “Where space
allows, hotel bathrooms
are being designed with
generous bathtubs and
showers conventionally
used in spas, furniture that
feels plush and residential
rather than clinical and
functional, layouts that
afford a view from the

tub and - at the top end

of the market - individual
his 'n' hers bathrooms.

“For smaller suites, separate
wet rooms provide a sense

of spaciousness and
opulence. Multi-layered
lighting is important too
so that the illumination is
practical for grooming in
front of the vanity mirror
yet also atmospheric when
the bathroom is used as a
place to unwind. And as
technology advances,
water-efficient fittings

no longer mean a
compromise on luxury.”

Kicki Carlsson-Boyd,
Managing Director of
sauna and spa specialists
Drém UK, says that
consumers are increasingly
wanting to recreate the spa
and luxury hotel bathroom
experience in their own
homes - something she
believes is easier than

ever to achieve thanks

to the availability of
high-end products. P

www.designerkbmag.co.uk



VitrA
M-LINE SERIES

THE EPITOME OF ARCHITECTURAL ASPIRATION

THE NEW M-LINE SERIES FROM VITRA IS
ELEGANT, SOPHISTICATED AND CREATES
AN EXCLUSIVE AMBIENCE IN ANY SIZED
SPACE, SETTING THE ARCHITECT FREE
AND EMPOWERING DESIGN FLEXIBILITY
WITH ITS INFINITE VARIATIONS.
COMBINING CUTTING EDGE
TECHNOLOGY AND PROVIDING
SUPERIOR HYGIENE.

Request your Designer Collection brochure from your retailer today. For more information about VitrA's range of products, or to locate your
nearest VitrA stockist, visit www.vitra.co.uk
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“For a minimal, contemporary
look, take away the need for a
shower tray and hard to clean
doors by turning an ensuite
into a wet room with a
spacious walk-in shower.

“For the more luxurious
look, if the grandeur of the
solid marble surroundings is
slightly out of your budget,
use real marble veneer tiles
to bring back that feeling
of decadence. Use crystal
lenses, chandeliers or
chromotherapy lighting in
a steam shower for added
boutique hotel indulgence.”

The importance of being
‘on trend’ is central to any
high-end hotel’s offering.
Thomassen says: “Trends
come and go. When
developing a brand new five

Above Apart hotel
bathroom design
in Sussex Gardens,
London by

March & White
Left LG Hausys
Hi-MACS features
in the bathrooms
at the Hotel Sax
in Prague, Czech
Republic, which
also includes
VitrA Istanbul
sanitaryware

star hotel, you need to be
ahead of trends to beat the
competition. Years ago it
was normal to stand in

a bathtub when taking a
shower, those days are long
gone. However, simply
offering a separate shower
does not do it today.”

For the Mainport hotel in
Rotterdam, he says the focus
was on look and feel and the
way the bathroom blends

in with the color scheme

in the room: “It is all about
functionality combined
with spa facilities, design
elements and gadgets. Who
knows, perhaps 20 years
from now we will think of
bathrooms without private
saunas the same was as we

feel today about taking a
shower in the bathtub.” d

THE LUXURY
LIFESTYLE

Tips on achieving the hotel look from Lucy Powles,
owner of interior design studio Cocovara...

“To get hotel luxury in your
bathroom, the key is texture and
lighting. Not only does texture

give the room visual interest but it
gives a touch dimension too. I love
bathrooms that you want to just run
your finger along the interesting
finishes. Don’t be nervous of using
Vinyl wall papers, along with stone slab work (always
the bigger the better for any tiles), and glass.

Recently I have specified a wall of mother of pearl
alongside beautifully book matched Calcutta Oro
marble. There are so many products to make a bathroom
fantastic and the key is to mixing these finishes to create
interest and a feel of luxury.

Soft lighting is also key, I love incorporating chandeliers
and wall lights to create mood lighting and again add
an individual interest along with accessories and plants
to give a personal look and a non-sterile space. Hide
away storage is invaluable as there is no point having a
beautiful bathroom if it is full of products.

For the brassware, think oversized spa taps and shower
heads. State-of-the-art showers now have scene settings
where you can have a tropical storm with lighting, water
and scent that mimics a downfall in the tropics.

Statement sinks are key. I am currently putting a rock
crystal sink into a bathroom which we are uplighting
underneath a white onyx counter top for a super luxury
feel. As for baths, the trend has moved to freestanding.
Recently in a client’s house, I saw a four man bespoke
freestanding bath made from teak - it was like a huge
salad bowl! There are no limits when designing
bathrooms, so think further than the norm.”

Cocovara | www.cocovara.co.uk

www.designherkbmag.co.uk
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Award winning products, designed by Sensio

We pride ourselves on offering exclusive, high quality products with superior
design and functionality to create the perfect LED furniture lighting solutions.

We design products at our head office in West Yorkshire to ensure we have
the highest degree of control and continually deliver innovative and new
ideas to excite our customers. With over 13 years of experience in the furniture
industry, our knowledge fuels our ideas for product development.

We don’t just think lighting, we think furniture; to ensure our unique and
market-leading products enhance your designs.

Designing our products in the UK allows us to put our expertise and industry

knowledge to use to ensure every detail is designed with sheer excellence,
quality and to the highest standard.

Sensio

furniture lighting solutions

m 0845 2876 910

HouseBeautiful . :
AWARDS 2012 m info@sensio.co.uk

m www.sensio.co.uk
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The annual bathroom

Caleido unveiled a limited edition
of its distinctive Shine radiator.
To mark its 20th anniversary,

the James Di Marco design

has been produced in a special
brushed aluminium finish with

a methacrylate cover and LED
lighting to create an unusual
illuminated effect.

Caleido | www.caleido.it

furniture and
ceramics exhibition
in Bologna, Italy, is
always a fascinating
source of inspiration.
Here’s a look at some
of the new launches
that were unveiled at
this year’s show...

www.designerkbmag.co.uk
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01 Olympia presented new versions of its Ukiyo-E

bathroom collection which consists of a

ceramic basin, furniture and a range of accessories. /

Olympia | www.olympiaceramica.it J l J
ol T

02 Soffio is a new basin from Antoniolupi that e

appears to be part of the wall on which it is mounted. O F

Once installed, the Corian basin is plastered and —— ]

whitewashed, then finished with paint to match the wall.

LED lighting is integrated with blue and white light.

Antoniolupi | www.antoniolupi.it

03 Following the presentation of the Axor WaterDream
concept earlier this year (see the August and September
2013 issues of Designer), a number of products have
been developed for production and were presented at
Cersaie. They included the Axor LampShower

designed by Japanese design studio Nendo (left) and
Axor ShowerProducts created by Swedish design
collective Front. Axor | www.hansgrohe.com

04 The T series of radiators from Antrax have been
created to double as both a radiator and a piece of
furniture. Made from aluminium — with a T-shaped
section that gives the radiator its name — is available
in various configurations in vertical and horizontal
versions. Designed by Matteo Thun and Antonio |
Rodriguez, it comes in standard 150cm and 200cm
sizes but can also be specified between 100cm |
and 250cm. Antrax | www.antrax.it

05 Villeroy & Boch presented its new Joyce collection
designed to offer homeowners maximum flexibility

to adapt their bathrooms on a daily basis with
interchangeable bathroom accessories that it refers to
as ‘Apps’. Featuring stackable dishes, vases and soap
dishes, the Apps feature a soft magnetic bottom, holding
them firmly in place on the basin. The range includes
sanitaryware, bathroom furniture and accessories.
Villeroy & Boch | www.villeroy-boch.co.uk

www.kb-network.co.uk
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06 Ludovica and Roberto Palomba were their
usual omnipresent selves at Cersaie this year.
Among their new creations was the Agora bath for
Kos with accompanying freestanding bath/shower
mixer by Zucchetti in a chrome finish.

Zucchetti | www.zucchettidesign.it

Kos | www.kositalia.com

07 Developed in collaboration with the designer
Itamar Harari, AMACA is a striking bath from Planit
made from Corian. Planit | www.planit.it

08 Glass launched a range of new home saunas,
including HSH (Home Sweet Home) which
integrates a series of components including a clock,
wooden rugs and stove. Glass also presented

Rope, a unique sauna environment characterised

by a sense of transparency and lightness. Smooth
continuous surfaces made from the upright panels
create a luxurious textured feel.

Glass Idromassaggio | www.glassidromassaggio.it

09 Zazzeri launched the Obliqua shower designed
by Roberto Innocenti. Obliqua features a directional
rain system that offers greater control of water

flow direction, making it suitable for smaller
bathrooms. It is also available in a variety of
finishes. The backlit versions are available in
glossy steel, brushed steel, white and black.

The built-in versions are available in glossy steel
and brushed steel. Zazzeri | www.zazzeri.it

www.designherkbmag.co.uk
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Quooker launches new Nordic Series

History

When engineer Henri Peteri was
working on the development of
instant soup for an international
food company thirty-five years
ago, he realised that soup would
never be ‘instant’ without boiling
water on tap. From that moment
on he was captivated by this
idea. He left the company he was
working for and — working out
of the cellar in his own home —
started developing an appliance
that would dispense boiling
water instantly.

The world’s first

The Quooker is the world’s first
100°cboiling-watertap and holds
global patents. The Nordic series
marks a significant development
in the history of the company and
is only available through kitchen
retail showrooms and is not
available via any online dealers.

New Nordic Series

The new Nordic series, packed
with new innovations. Each
Quooker tap has full height
adjustment and 360 degree
rotation with both a push-and-

<ER INTRO
DESIGN SERIES

turn safety handle and a visual
signal; a bright LED ring lights
up when the tap is touched.
Grooves on the handle provide a

tactile alert and give extra grip.
Kitchen showroom line only

The new Nordic series has been
launched as a kitchen showroom
line only. It's not available
online demonstrating Quooker’s
commitment to its kitchen dealer

network.

Contact us to find out more on

the Nordic Design Series.

Call us on 0808 115 4121 or visit www.quooker.co.uk n u
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Creating a high impact kitchen in a house with

designer | kitchen case study

countless other stand-out features requires lots of
creativity — and a healthy dose of understated style...

Despite the multi-
faceted nature of this
new build 7-bedroom
property in leafy Oxshott,
Surrey, the consistent
theme throughout is
undoubtedly luxury. The
house boasts a range

of high-end features,
including an indoor
swimming pool, sauna,
steam room, home
cinema, bar and an extra-
large garage.

Even with such headline
features, the kitchen

is very much the heart
of this home, given

its central location
between the family area
and the swimming pool/
bar and access to the
patio and garden.

Interior design

studio Grech & Grech
was approached by
prestigious home builder
Manorgrove Homes to
design a unique kitchen
within this luxury new
build property. The
developer’s mission was
to create a distinctive
property which would

be offered for sale and
targeted towards high net
worth individuals.

Grech & Grech was
commissioned to
design the kitchen and
work in synergy with
interior designer

Karen Cox from Cox & Co
to create a controlled and
co-ordinated interior.

Donna Grech, Design
Director at Grech &
Grech, explains: “A
budget for the kitchen
was provided to us at the
initial stage of the design
process. This allowed me
to immediately identify
products and propose
design concepts that
were viable and made
best use of that budget.”

She explains that the
vision of the interior
scheme throughout the
house was influenced

by the 2012 London
Olympics. “In celebration
of this historic event,
Karen created an interior
which embraced Olympic
influenced sculpture.

A notable example is

the grand hall staircase
which features an
overlapping ring design
within the metal work to
mimic Olympic rings.

“My vision for the kitchen
was to elaborate the
theme of sculpture and
form and create a bold
focal point in the form of
a concave shaped island”

Grech wanted the

island to be a prominent
sculpture within the
large open kitchen space

and so the layout and
style of the kitchen was
purposely designed

to feel very simple to
emphasise the boldness
of the island.

“I wanted all other
cabinets to feel connected
to the architecture of

the property and so

I visualised building
cabinets into false

walls and adding ceiling
cove above to create a

fully fitted look.”

The bespoke island was
decorated in lustrous

gloss lacquer and mirror
polished stainless steel
materials for a high impact
visual effect. The island
incorporated book mirror
matched and continuous
grain Alpi veneers.

It was handcrafted

in Grech & Grech’s
workshop in Chichester,
West Sussex. The island
incorporates dark wood
grain carcasses to
complement the island
exterior. The Alpi veneers
to the island were sprayed
in 18 coats of lacquer

and then hand burnished
to achieve the striking
mirror finish.

To soften the kitchen feel,
matt lacquer was used to
the remaining kitchen
cabinets and mixed with P>

www.kb-network.co.uk
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brushed stainless steel
handles and plinths.
The matt lacquer white
cabinets reflect light

to brighten the space
and compensate for the
windowless space.

Austrian manufacturer
Intuo made the white
matt lacquer cabinets
which boast 22mm

thick doors along with
colour matched carcasses.
Grech explains that

Intuo provides a cost
effective alternative

to a fully bespoke product
as their product range
can be customised

at a minimal cost.

Silver mirrored glass
panelling was added to
the sink and beverage
area to enhance the
feeling of spaciousness
and reflect the sculptured
island to emphasise

its visual effect.

A dropped ceiling
incorporating mood
lighting to the perimeter
was added above the
island. This dropped
ceiling also provided a
cavity to house the motor
of the extractor hood.

The edge lit glass shelves
set within a mirror panel
can be easily removed

to gain access to the
concealed LED strip
lights behind. All lighting
was warm white to create
a soft ambience.

The project was
completed with a full

range of appliances from
Miele, supplemented

by a Gaggenau wine
cooler, Liebherr freezer,
Elica Cloud 9 stainless
steel extractor, plus an
Abode Linear tap and
InSinkErator hot water tap.

Grech says that of

all the challenges a
project such as this
presents, specifying
certain materials can
ramp up the pressure
to get the attention to
detail absolutely right:
“Working with mirror
polished surfaces is
unforgiving as any
imperfection in the
material beneath the
polish will show.

“Sourcing a stainless

steel fabricator to build
and polish the island legs
proved time consuming.
We embarked on a
process of shortlisting
fabricators and then made
visits to their workshops
to vet the quality of

their craftsmanship.”

It is undoubtedly a level
of dedication that has
paid off in helping to
create a space that does
justice to its grand and
ambitious surroundings.

Grech says: “I love the
simple, yet effective nature
of the design concept. The
kitchen is essentially very
minimal, yet by adding

a bold centre shape and
striking materials I have
created a space with
distinctive character”d

info

Grech & Grech | www.grechandgrech.com
Manorgrove Homes | www.manorgrovehomes.co.uk

www.designherkbmag.co.uk



Quality Assurance

Sink and tap specialist Astracast has almost 30 years’ experience

in producing new and exciting designs for the kitchen

designer | advertorial

Established in 1984, Astracast
successfully grew to become the UK’s
largest sink manufacturer by market
share by the 1990’s, producing in excess
of one million kitchen sinks, kitchen taps
and accessories per year.

The UK-based company has consistently
proven its commitment to innovation
and design over the years; it launched
the world’s first coloured composite
sink in 1984 and in 1997 produced ROK,
a new composite material with 85% real
quartz. More recently in 2010, Astracast
launched another world first, ROK-TEX,
a composite sink finish with a textured
natural slate finish.

Astracast’s latest brochure, Studio
Kitchen Sinks and Taps, delivers a
range of high performance products
created for the discerning homeowner
which demonstrate that the sink can
be a key feature in any kitchen. The
portfolio presents a variety of materials
including ceramic, composite and
stainless steel, a wide choice of sizes
and fittings and caters for all styles
whether contemporary or traditional.

The sink in any household will come
under intense strain so whilst trends
are a vital part of the designing

Extra Large Q&

process at Astracast, they are never
more important than performance and
durability. Each product in the portfolio
is crafted to ensure it can maintain both
its look and functionality. Astracast

has been accredited with the award

of ISO9001:2008 which signifies the
company’s high levels of design,
development, manufacture and quality
throughout its entire product range,
and the company maintains control of
production through owned sites in the
UK and Malta.

For further peace of mind, all
Astracast’s products have a
comprehensive guarantee which covers
the sink against the unlikely event of
any material or manufacturing defect.

Vantage Sio

Providing the perfect finishing touch,
Astracast offers a collection of over 50
different complementary taps. Ensuring
there is a tap to suit every kitchen, its
portfolio spans both contemporary

and traditional styles and a choice of
up to 13 different finishes is available
including brushed or polished stainless
steel and chrome. In addition, it also
provides a selection of Springflow
filtered water taps in a range of
different styles and finishes.d

info

Astracast | www.astracast.com

ASTRECAST

innovation - design - performance

www.kb-network.co.uk
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The experienced panel of judges met at
the Sub Zero & Wolf Subterranean Studio

in London for a lively and stimulating

discussion about the shortlisted entries
P9 L L. L

? ﬂ"’ *q‘ ul
The 2013 shortlist for the design ' o
categories of the Designer Kitchen
& Bathroom Awards has been
announced. Congratulations and
good luck to all our finalists. The

winners of these categories — plus the
Product Innovation Awards — will be
revealed at the Awards Presentation
Ceremony on 14 November.

Bathroom Design of the
Year (Under £15k)
Charlotte Conway,
Charlotte Conway Design
Helen Fewster & Rebecca
Tucker, Suna Interior Design
Andy Martin,

Andy Martin Architects

Kitchen Design of
the Year (Over £25k)
Kieron Bell,
Kitchens International
Natalie Fry,

Grid 13

Darren Morgan,
Designer Kitchen

SPECIAL

AWARD

FOR CRAFTSMANSHIP
Teddy Edwards

Mowlem & Co
Woodstock Furniture

Bathroom Design of the
Year (Over £15k)
Kimberly Finch,

Ripples Chelmsford
Sophie Mills,

Sophie Mills Studio
Benjamin Peak,

Time & Space London

Ultimate Luxury Bathroom
Design of the Year

Roland Hartmann,
Hartmann Designs

Melinda Hill,

Ripples Chelsea

Benjamin Peak,

Time & Space London

BRITISH

DESIGN &
MANUFACTURING
AWARD

Holloways of Ludlow
Rencraft
Roundhouse

Kitchen Design of the
Year (Under £25k)

Kaye Hughes,

Showcase Kitchens

Colin Wong, Development
Direct (Little House

of Prais Project)

Colin Wong, Development
Direct (Cranston Mews)

Ultimate Luxury Kitchen
Design of the Year

Donna Grech, Grech & Grech
Jamie Harding, Extreme Design
Darren Jenner,

Darren Jenner Kitchens

Paul Marazzi, Marazzi Design
Robin Loh-Harban & Sam
Povey, Kitchen Architecture

FINAL CALL for bookings:

To attend the 2013 event, please contact Toby Waltham on 01787 221396 or email toby @propub.co.uk

www.designerkbmag.co.uk
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1 100% design review

100%
Design
2013

A look at some of the

highlights from this year’s ~ |
big London design show... 4

BATH BOULEVARD

A steady stream of visitors throughout all four days of
the show admired the beauty parade of luxury baths
curated by Designer Kitchen & Bathroom magazine.

Eleven of the most stylish bathtubs on the market were
presented in this attention-grabbing showcase which
featured all kinds of styles from subtle contemporary
to outlandish bold creations, each complemented by
stylish freestanding taps from Grohe.

Designer Magazine | www.designerkbmag.co.uk
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SHAPELY STYLE
Victoria + Albert’s stand
featured the distinctive
Cabrits freestanding bath.
Combining a modern style
statement with comfortable
ergonomics, the bath is

specially shaped to allow
the user to fully relax
whatever their height.

Made from Quarrycast,
the bath is warm to the
touch and the insulating
properties of the material
help to maintain water
temperature for longer.
Victoria + Albert |
www.vandabaths.com

COLOURFUL CONTRASTS
NotOnlyWhite returned to 100% Design this year with another selection of

new products including the Edit cabinets in a range of colours and sizes,

Basq storage trays and boxes, and the sleek Loop bath. E
NotOnlyWhite | www.notonlywhite.com

50

MIX AND MATCH

Refin marked its 100% Design debut with the launch
of two new collections. The Barrique collection is the
result of a careful study of the types of wood used
for the barrels liqueurs are aged in, with a creative
twist that turns them into contemporary porcelain
slabs with a vintage flavour.

A s e g | e

The wear and tear the wood is subjected to over the
years and the traces left behind on it by the tannins

are evident in the texture of the surfaces, as well as
in the veins and shifts in colour. Barrique comes in a
variety of sizes, in four natural shades.

Frame-Up is an evolution of the company’s existing
Frame collection. It consists of four new decorative
designs: two geometric patterns inspired by the
artistic avant-garde circles of the period between the
two World Wars and the early Sixties — Vanguard
Circle and Vanguard Square — and two reminiscent
of the graphic patterns found in majolica tiles from
the Emilia region of Italy around the late 18th century
— Emilia Flower and Emilia Tradition.

Both designs can be used in a variety of ways

to create either a regular, modular pattern, or a
contemporary patchwork effect which is achieved by
mixing pattern scales randomly. They are available
in porcelain stoneware tiles measuring 60x60cm.
Refin | www.refin-ceramic-tiles.com

www.designherkbmag.co.uk
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The new Sirius Range is at the forefront of modern
technology, offering an ideal alternative to
halogen lights. Designed to offer a superior light
output, the Sirius offers the latest Samsung LED
technology, has a diffused cover to mimic the
appearance of halogen cabinet lights, and has
no visible LED points.

Sirius is available with Natural White or Warm
White LED*, and also has a 120 degree beam
angle, which fills cabinets or work surfaces, and
eliminates dark spotfs.

S CE i more Tel: +44 (0) 113 286 6686
Sirius Designer Tri-Light ) .
sales@sycamorelightingltd.co.uk

Stainless Steel

Sirius L LED Cabinet Light -

SY746ANW or WW LI g hTI N g www.sycamorelightingltd.co.uk
with touch on off sensor
SY7488NW

*Sirius L and Sirius Circle only available in Natural White
Nickel Matt

Sirius L LED Cabinet Light | Sirius Designer Square Light | Sirius Tri-Light Sirius Recti Light Sirius Circle LED Sirius Drop Glass Tri-Light Sirius Surface/Recessed Light
SY7489NW Stainless Steel Stainless Steel Stainless Steel White Stainless Steel Brushed Nickel or Chrome
Nickel Matt SY7470NW or WW SY7472NW or WW SY7468NW or WW SY7487NW SY7466NW or WW SY7462BN or CC/NW or WW

anoy your kitchen Cook Feel L

South 07850 252595
North 07850 191884

09O ® www.xey.com
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SPARKLING NEW COLOURS

Natural stone solid surface manufacturer LG
Hausys highlighted the texture and colour options
on offer by presenting the new collection of six
Sparkle colours by designer Karim Rashid.

The brand’s stand at the show also featured
unusual furniture designs to demonstrate the
wide-ranging applications for the material.
LG Hausys | www.lghausys.com

MONOLITHIC MARVEL

Kitchen brand Piqu launched its new Monolith
island at the show. Produced in collaboration
with Stone Interiors, the island features a
dark wood veneer with a vertical grain.

The kitchen features 22mm thick doors from
Doca, with panels available to a single section
height of 3 metres. Piqu | www.piqu.co.uk

- www.dornb
4
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SENSORY i » 3
PERCEPTION ) . NN -
Dornbracht presented its new I-“I _ o *
Smart Water products as ‘the, 1'j|' (a! Y \ -
future of bathroom technology, || i

w1

and design’. Specially LiLdh
engineered units demonstrateﬁl
the precision digital control, ! "J]H[‘
Smart Tool, which allows thel |1/
user to control water flow an:dll W)
temperature independently t(}' i1
the degree centigrade. (LAY
New ways of viewing the || |
bathroom as a place of f
sanctuary and wellbeing were|
explored with the Personal
Needs: Individual Spaces
series, with products arrange
in task-specific zones.

|| # -

|

Perhaps most eye-catching
of all, the Sensory Sky rain
shower was on display,
showing its integrated

and precision-controlled
patterns of warm rain, light,
fog and aromatherapy.
Dornbracht |
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croydex

Think bathrooms
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iInspired

Whateveriyouristyle;
youillifindiallookiyoullove:

ThinkiCabinets:.. Think Croydex
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Croydex Ltd, Central Way, Andover, Hants, SP10 5AW, UK.

[
Tel: +44 (011264 365881 ~ Fax: +44 (0]1264 356437 You Y ﬂ
Website: www.croydex.com ~ E-Mail: info@croydex.co.uk -
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A bespoke
kitchen design 55

helps to transform

a former paint
factory into a highly
individual home

#

It’s fair to say that it took a lot more than just
a fresh coat of paint to turn this particular
space into the welcoming, comfortable home
that it is today. The building was converted

by developer Cardena, from a derelict former
industrial property into a state of the art home.

The tower has an interesting history. Known
as the Japanners Tower, it used to be a factory
that made enamel paint, by a process called
Japanning, which is the European version of
Asian Laquer initially used on furniture.

The building is also Grade II listed, and has been
converted into a 3-bed family home. The kitchen
is located on the ground floor of the house but

it is set out like a basement due to the building
being set back-to-back with another at this level. P>
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From the outset, the owner was clear that
the kitchen had to have a character that
suitably reflected the unusual history
of the property. Jon King, Founder and
Principal Designer at Hamilton King,
explains: “They wanted something
original and bespoke to reflect the
unique nature and overall creative
design of the building. The design of
the kitchen was intended to maximise
the sense of light and space whilst
utilising the high ceilings as a feature”

King opted for a plywood kitchen

because of the integrity of the material:

“The appeal of the material is its
structure, and also its strength and
stability, which means the beautifully
designed bespoke kitchen will

last for 20 years.”

King’s design makes a feature of the
layered structure of the plywood. The

fronts of the cabinets are a combination
of oak veneer and solid core laminate.

Due to the structure of the building,

the kitchen is narrow but deep. King
therefore created more space along the
width by completely filling a wall of
cupboards (which incorporated a built-in
fridge/freezer), plus two ovens, a centre
island with hob, and another full length
of cupboards with a sink and a mix of low

and high cupboards to add more storage
and which included the dishwasher.

The original walls are not square, so the
designer created a bespoke design with
which he was able to make the oak wall
square off the room, creating a much
warmer feel to the entire space.

The design was completed with a
combination of matt white and oak
finish. The oak wall is a matt-oiled

“The design of the kitchen was
intended to maximise the sense of
light and space whilst utilising the
high ceilings as a feature”

finish, matching the grain which runs
across an entire wall, making a feature
of the oak, and the other cabinets are a
matt white finish to give a clean crisp
look next to the natural wood finish.

Due to the previous industrial use, the
area used for the kitchen had limited
window space so King was keen to use
materials and finishes that brightened
up the space while showing the unique
craftsmanship of the kitchen. An Osprey
White worktop from Caesarstone adds
to the light aesthetic feel.

King’s own personal highlight though
is the feature that takes pride of place
right in the heart of the scheme: “I love
the centre island which shows off the
handleless plywood detail next to the
matt white, reflecting the beautiful
craftsmanship and detail that has
gone into this bespoke kitchen.”d

b6
info

Hamilton King |
www.hamiltonking.com

www.designerkbmag.co.uk



A shower seat with style and function
that can safely support up to 300kg".

Folds away
with no leg
protrusion

For more details and demonstration video visit:

www.impeyshowers.com/slimfold
or call 01460 256 090

A W impey

*Independently tested to BS12182 and BS12727. ‘ SHOWERING FOR THE CARE MARKET
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FINAL TABLES REMAINING

Contact Toby Waltham on 01787 221396
or email toby @propub.co.uk

The %
BAuilding 38
Blocks

for a great
Dealership...

e
-

BA is an Award Winning manufacturer
of kitchens and bedrooms.

Every BA component we provide is designed and constructed to
the highest possible standard, with speedy turnaround times,
bespoke sizes and state of the art construction.

Best of all we offer customised Dealer support including a full range
of brochures and promotional materials.

Have you all your
Blocks in place?

T: +44 28 8676 4600

E: sales@bacomponents.co.uk COMPONENTS

WWW.bacomponentS_CO,uk kitchens | bedrooms | replacement doors
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Cool Runnings

Refrigeration is a long term purchase that needs careful consideration,
suggests Craig Davies, Managing Director of Sub-Zero & Wolf UK

Depending on your client’s
taste, refrigeration can either
make a bold statement

with semi-professional
stainless steel, or disappear
- seamlessly integrating

behind their individual

choice of cabinetry.

Of course, not all refrigeration
is created equal! If quality
and longevity are your client’s
benchmarks, then look for
brands which are built to last.
22 years or more, is a reality,
with the right brand.

True quality appliances
can now be seen as an
investment - potentially for
life - in which they become

the heart of the home. It is
realistic for your client to
move home and take their
fridge/freezer with them,
knowing it will perform well
for decades to come.

Look for refrigeration

which offers a dual
compressor system, ensuring
the cold, dry air from the
freezer is never shared with
the cool, humid air of the
refrigerator, as is the case
with lower quality appliances.
This system extends

the life of fresh food by
maintaining an even
temperature at all times. It

is fluctuation in temperature
that causes food to spoil.

A further enhancement
designed to prolong the

life of fresh food is the Air
Purification system. Based

on technology developed for
NASA, this feature ‘scrubs’ the
air, removing odours, bacteria
and ethylene gas from the
fridge cavity every 20 minutes.

By recommending cooling
which is hand-built to last,
teamed with all the latest food
preservation innovations, it’s
possible to offer consumers a
long term investment, which
pays off by enhancing your
design, offering superior food
preservation, reduced food
wastage, solid eco credentials
and product longevity.d

designer | KBSA

Above left: Sub-Zero’s
ICBWS30 wine storage
unit with ICBBI-36U
fridge freezer, which
features dual refrigeration
and air purification

Above right: Sub-Zero’s
ICBPRO48G fridge/
freezer with glass door,
features dual refrigeration

and built to last on
59

average 22 years

info
Sub-Zero & Wolf |

www.subzero-wolf.co.uk
KBSA | www.kbsa.org.uk

www.kb-network.co.uk
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I's a Breeze

QF Distribution Ltd exclusive distributors of QUARTZFORMS
in the UK have added two new finishes to their popular Breeze
collection, Pearl and Black Pearl. The finely grained surface of Breeze
is characterised by a light vein, with shades of delicate and elegant
hues and QFD believe that these two new neutral colour tones

lend themselves ideally for today’s popular demand for open plan
living areas, which see the kitchen blending into the living spaces
creating a harmonious interior. Within a relatively short time QFD
have established QUARTZFORMS as an interesting alternative in
the market due to it’s versatility, resistance, aesthetic performance,

hygienic quality and easy maintenance.

QF Distribution Limited

01245 243929 B made
sales@qfdistribution.co.uk QUARTZFORMS I I}
Il Germany

www.qfdistribution.co.uk

PITT Counter-Top Cooking

PITT by Reginox is an innovative new counter-top cooking experience

that enables customers to design the cooking area to suit their own
requirements. The professional-grade burners can be positioned on
the worksurface wherever desired offering practicality, flexibility and
high performance. PITT burners are ideal for all types of cooking and
can be seamlessly fitted onto a wide range of worksurfaces, including
granite, quartz composite, concrete, terrazzo, glass, ceramics and
stainless steel.

Reginox

01260 280033
sales@reginox.co.uk
www.pittbyreginox.com

lIrRecinox!l]

Ultra minimalism with TKC’s Lucente
White range

TKC’s Lucente White kitchen represents the pinnacle of modern living

and, with its smooth and subtle clean lines, provides the ultimate
high-end kitchen solution. Manufactured from 22mm thick MDF and
featuring contemporary ‘J’ shaped grooves, Lucente White creates a
powerful statement with its ultra minimalist look. Shaped corner posts
enable the handle line detail to flow around the corners and through

the design, providing a bespoke look.

TKC

0161 336 3636
info@tkcomponents.co.uk
www.tkcomponents.co.uk

Derablok solid wood worktops

Deralam Laminates Ltd has over 10,000 premium branded worktops

available ex-stock for nationwide delivery at highly competitive prices
Bamboo now in stock

Deralam

+44 (0)1257 478540
sales@deralam.co.uk
www.deralam.co.uk

DERADblIoK DUROPAL

AXioM

& S

Formica, the Formica anvil
device and Axiom are registered
trademarks of the Diller Corporation



MATRIX R25 SINK & LINEAR TAP

The Abode classically designed Matrix R25 under-mount stainless
steel collection offers a wide range of 0.8mm thick, 18/10 sinks with
25mm tightly radiused corners designed to enable a combination
approach to the sink layout or for single product installation. The
Abode Linear chrome monobloc tap forms an ideal partnership,
teamed up with the Matrix sinks. Linear is sophisticatedly tall and the

slim handles nestle comfortably on the tap stem below the extra slim

OBOJG

spout - ideal for contemporary style kitchens.

Abode

Tel: 01226 283434
Fax: 01226 282434
www.abode.eu

For product placement please call
Laura Collinder on 01787 221398

The easier route to selling more kitchens

- Simple Sales Process

- Budget Solutions
- Customer Journey Made Simple

Mark David

01279 868500
email@markdavid.co.uk
www.markdavid.co.uk

National distributor

mark s

N david

Off-The-Shelf and Bespoke worktops
Retailers and kitchen manufacturers alike are increasingly using
Woodentops for off-the-shelf and highly bespoke items. Produced
from our 3-acre site in Devon we distribute all over the UK using our

specialised carriers either to site or to your premises. There is stock of
more than 1500 solid wooden worktops ready for speedy despatch in
a choice of 12 sizes and at least 10 speci. Special orders of 8omm and
thicker worktops and end grain chopping blocks are normally made
and delivered in 2-3 weeks.

Woodentops
+44 (0)1392 421111
www.woodentops.co.uk

woodentops

= NATURAL WORK SURFACES -

Parapan®

Innovative designers are using Parapan® to complement a wealth

of materials such as wood, stainless steel and glass in exciting
applications. The ‘mirror like’ quality reflects light adding depth to a
room and making it feel more spacious.

Available as 4mm or 18mm thick Parapan® can be machine cut to
bespoke sizes and thermoformed to any radius of curve to utilize every
bit of space. Fitted with a choice of edge treatments and finger pulls

or any style of handle the product becomes truly bespoke. Parapan®
comes in a range of 24 exciting UV stable colours. Here ‘Jamie Robins
Ltd’ has created a spectacular contemporary space.

Landau Parapan

01482 440680
sales@landau.uk.com
www.landauparapan.co.uk
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Kelly Hoppen

MBE an
Crosswater host
Room 5 in this
year’s Sleep Hotel
— a showcase for
the best in hotel
bathroom design
20th-21st November 2013,
Business Design Centre,

London. Crosswater partner
the renowned international
interior designer Kelly Hoppen
MBE at this year’s show to
showcase new brassware; the
KHZero collection.

Kelly Hoppen Interiors is the multi-award winning design studio
founded by British designer Kelly Hoppen MBE. As a leading pioneer
and design industry leader, Kelly’s renowned ‘Hoppen’ style is
underpinned by subtly coordinated fusion of East meets West.
“Kelly’s signature style was precisely why we wanted her to take

a fresh look at bathroom brassware for us.” Says David Balmer
Crosswater’s Hospitality Senior Projects Manager explains. “Hotel
groups, spas, and top drawer commercial specification demands high-
style, highly functional products that is well supported throughout its
life cycle. The KHZero 1 is just the first of five ranges to be rolled out
over the next 12 months.”

Crosswater
0845 873 8840
www.crosswater.co.uk

n

crosswater”™

Mereway Bathrooms

Mereway’s bathroom collection now comprises 34 beautiful door
finishes, 20 handle options and an extensive number of luxury
components, design features and storage solutions that cater for
both the traditional and contemporary ends of the market. Wall

hung modular units are sleek, clean and stylish. Floorstanding fitted
runs offer the perfect platform for a stunning worktop or integral
moulded design that’s currently right on trend. No space is wasted as
floorstanding units are able to fit right into corners and incorporate a
range of storage options such as open shelves, drawers and super slim
units at just 150mm wide.

Mereway Bathrooms
0800 028 4466 .
www.merewaybathrooms.co.uk  Viereway Bathrooms

Hansgrohe

- Axor
LampShower
Axor, the designer
brand from Hansgrohe,
presents unique new
shower products with
the Axor LampShower,
designed by Nendo.
Oki Sato, the creative
brain behind the
Japanese design studio
Nendo, magically fuses
light and water with
the Axor LampShower.
The lightness of the
visual design and the
combination of light
and water impart a
heightened sensual
dimension on the

shower. Contributing
to this effect are the wide-rimmed shower crest and the warm ambient
lighting. Available in a ceiling-mounted and a wall-mounted version
and, in addition to the standard chrome finish, the products can be
individualised with the application of a range of special finishes through
the Axor Manufaktur.

Hansgrohe
01372 465 655

enquiries@hansgrohe.co.uk m
www.hansgrohe.co.uk ansgrO e

New Non Electric &
High Performance
Water Softener from
GENUS

The new Genus CA range of
Water Softeners is proving

a popular seller with its
compact size allowing for easy
installation within a kitchen

environment.

The benefits of softened water
include a 50% reduction in

your use of soaps, detergents
and shampoos used, zero scale
build up on shower cubicles and
heads, cleaner baths, basins and
taps and a more efficient boiler
and plumbing system too.

Both models are high capacity and meter controlled meaning no
wastage of salt or water and are easy to operate with programming

in under a minute too.

Manufactured in the UK, with a 10 year guarantee and supported by
a technical helpline and a comprehensive sales brochure, the Genus
range offers great value and ensures years of trouble free soft water

for the home.

Dolphin Water Soluti
01376 320720 Gen LS

www.genuswater.co.uk Water Softeners
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Silestone Quartz Bathrooms

Cosentino, the worldwide leader of quartz surfaces, is delighted to
announce new Silestone product lines for the bathroom, including
exclusive shower trays and sinks available in all sizes, for maximum
flexibilty and creativity. Made from over 92% quartz the collection
offers eight basin and seven shower tray models.

Silestone Bacteriostatic Quartz can also be used for bath surrounds,
shower enclosures, wall cladding and flooring
- allowing our clients to create stunning

bathrooms from one luxurious, material. n
Silestone SILESTONE
01256 761229

info.uk@cosentino.com
www.silestone.co.uk

Cool White and Warm White LED’s in one!

New DuoFlex LED Strip Light

Sensio’s DuoFlex offers flexibility, with only one flexible strip the
LED colour can be set from warm white through the full spectrum
to cool white, enabling the user to set the ideal colour to suit the
desired mood.

We advise that traditional kitchen look best with warm white LED’s,
while modern kitchen are enhanced with cool white LED’s and this can
all be done from one light. For more information request the DuoFlex
leaflet from a Sensio distributor.

Sensio Ltd = . —_
0845 8695 617 - — i

www.sensio.co.uk furniture lighting solutions

As a fast growing company and award-winning
designer of luxury kitchens, Nicholas Anthony is now
looking to grow its already successful teams and
expand into new areas. Excellent packages on offer
including a company pension scheme.

You will need to
demonstrate a successful track record within a sales
environment together with a flair for design and an eye
for detail. You will be motivated and enthusiastic with
excellent communication and organisational skills.

A good understanding of Word and Excel while
knowledge of Planit Fusion and Easy Quote are
desirable. You should be looking for a challenging
and rewarding position focused on sales productivity.

We are recruiting for London and
the Home Counties. You will have a proven track record
in contract management at site level for both retail
and contract installations. You must be able to deliver
complex projects on time and to budget. You should
have your own car, be computer literate, customer
orientated, communicative and solution focused.
Knowledge of Easy Quote would be advantageous.

You will have
extensive experience in kitchen sales in either the
contracts or retail markets. Experience in showroom
or sales management will be an advantage. You will
require good communication skills and knowledge of
design and kitchen products. The successful applicant
will be self motivated with a proven track record in
kitchen sales.

All positions offer an attractive package which
includes an excellent salary and company
pension scheme.

For an application pack please email your CV to:

www.nicholas-anthony.co.uk
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appliances

SUB-ZERO

®

LIOLF
0845 250 0010
www.westye.co.uk

H Hotpoint

Brochure Requests:
Email: tradebrochures@indesit.com

Sales Enquiries:
Email: hotpoint.built-insales@indesit.com

www.hotpoint.co.uk

bathrooms

Mereway Bathrooms'
Quality Bathroom T urniture

0800 028 446

www.merewaybathrooms.co.uk

Live Life the Merens

B

NETWORK

THE ONLINE COMMUNITY FOR THE
KITCHEN & BATHROOM INDUSTRY

WWW.KB-NETWORK.CO.UK

business management
software

¢ SMART: s

The affordable. customised bisiness solltion.

01344 878110

Www.smart-systems.co.uk

business online

s KBBConnect’

Quoting and Ordering online

www.kbbconnect.co.uk

components

BAsolutely
Fabulous

BA is an Award Winning
manufacturer of kitchens
and bedrooms.

Every BA component we provide
is designed and constructed to
the highest possible standard,
with speedy turnaround times,
bespoke sizes and state

of the art construction.

Best of all we offer customised
Dealer support including a full
range of brochures and
promotional materials.

B A Part of Something Fabulous.

=% =] N

computer aided design

®)

SFUSION

THE ULTIMATE
CAD SOFTWARE FOR
YOUR BUSINESS

Call 01233 649700
or visit 2020-fusion.com

PROKITCHEN-EU
Software for Design
and Quote
Runs on PC, MAC and Win8
Tablets Natively

Catalogues:
Chippendale Kitchens | Symphony Milano | Omega
Nolte | Aquadi | Embrace | Sheraton | Nabilia
Franke | Pronorm and more ...

+ 44 113 868 0373
SALES@PROKITCHENSOFTWARE.EU.COM

extractors

wetrooms

Wetroom gratings,
traps & channels
- award winning
designs from Europe’s
acknowledged leaders.

Dallmer Ltd,

4 Norman Way,
Lavenham, Suffolk
CO10 9PY, England
tel : 01787 248244
fax: 01787 248246
sales@dallmer.com

¥ DALLMER

drainage by design

showers

g .
Showerwoll ;

-_—— .
t: 0845 604 7334
e: info@showerwall.co.uk
web: www.showerwall.co.uk

The Mozart
Downdraft Extractor

Contact us to see the full range

The must read
monthly magazine
for innovative design

P

=
(D
14

PUbISS

furniture lighting

Tel: 0113 201 2240 D Available on the
- App Store
www.airuno.co.uk PP
@ & corporate
mbe:  iNnovate.
m create.
furniture lighting solutions o e illuminate.*
JP Distribution West Yorkshire 0845 5917 957
East Coast Fittings Leicestershire 0845 5917 972 0'Neills Kitchen Supplies Glasgow 0845 5919 560
Flanagan Fittings Co. Dublin 00353 1844 8400 PWS Distributors Ltd Co. Durham 0845 5917 956
Hill's Panel Products Lancashire 0845 1631436 Solo Lighting Solutions  Carickferqgus 0845 1638 545




To advertise in this section please call

Laura Collinder on 01787 221398

worktops doors kitchen manufacturers

worktops
r N\
EI h Quzilllté/ titive P
xtremely Competitive Price
Co TOPS Ltd 30+ UK stock colours
Kitchen Worktops Warrington Fire Class O

Foster Avenue Dunstable Bedfordshire LU5 5TA
Tel: 01582 477478 Fax: 01582 477345

Suppliers of Axiom and Duropal
Full Boards, Back Panels and Upstands.
Mistral Solid Surface Full Slabs and Panels
Cut and Ed%ed specialists for laminated W/Tops 40mm thick
C&E specialists for DuroEaI laminated W/Tops 60mm thick
Cut to size specialists in 25mm thick solid composite material

Web sites:www.cotops.co.uk & www.cotops.ltd.uk

\ v

C [CO Tops Ltd] N

Kitchen Worktops

Foster Avenue Dunstable Bedfordshire LU5 5TA|
Tel: 01582 477478 Fax: 01582 477345

Suppliers of Mistral Solid Surface worktops 25mm thick
30ng 625 x 25mm or [2mm 2800 x 670 x 25mm
2000 x 900 x 25mm or 12mm
Cut to size service available
Full templating, cutting and installation available
through approved fabricators

Websites: www.Karonia.com & www.cotops.co.uk
Specialist tooling www.Karoniastore.com

AXIOM

by FORMICA®

DERAbDbIoK

Solid Wood Worktops

10,000+ WORKTOPS EX-STOCK
Nationwide Delivery

Competitive Prices

Deralam Laminates Ltd

National Sales Line: 01257 478540
Fax: 01257 478550

Email: sales@deralam.co.uk

Stellar

STAINLESS STEEL WORKTOPS

Quality bespoke solutions for
the most imaginative designs

Tel: 0113 201 2240

www.stellarstainlesssteelworktops.co.uk

Colour match Sink & Bowls

Acrylic Solid Surface

11riStone’

Sole Distributors of Tristone

Tel: 01642 616880
info@tristoneuk.com
www.tristoneuk.com

HaCKer

kitchen.germanMa

JETSTONE

THE 100% NATURAL CHOICE ! Zest;YeIIouT"

- Superior High Gloss -
- Solid Cast Acrylic «
ALL MAJOR QUART?2 BRANDS IN STOCK .24 Colours - 66 Curves -

www.landauparapan.co.uk

=i Mereway Kitchens
Live /ife the Merewsy

Society

The official journal of the
Society of British Interior Design

THE NEXT GENERATION IN WORKTOPS

T 01442 249733
E info@jetstone.co.uk
W www.jetstone.co.uk

doors

Quality Kitchen

& Bedroom doors,
dispatched any size,
in just 7 days!

ENGgLIisH REvVIVAL

s all in Hhe detail...

Phone: 0800 028 4466
rewaykitchens.co.uk
www.merewaykitchens.co.uk

ssa.ud/Bio piIgsmmm

sinks and taps

FRANKE
DISTRIBUTORS

For more information
on Franke distributors visit
www.franke.co.uk/trade

Register for a TradeZone account
and get an extra 'trade only'
discount, FREE brochures and FREE
colour swatches - Apply online now!

jilKitchen

DOOR WORKSHOP
kitchendoorworkshop.co.uk/designer

Sinos SNX 251 Sink with Sinos Chrome Tap

To advertise in this section

01825 700164 please call 01787 221398




designer | design inspiration

My Design Inspiration
by Oliver Heath

“Charles Eames has
long been an inspiration
in my work. Although
primarily an architect,

it was his ability to
switch scales and
mediums — from film
and exhibitions to
product design — which
is so exciting for me.

His home (known as
Case Study No. 8 or
Bridge House) is of
particular fascination.
Built in the 1940s, it

is a simple industrial
style prefabricated steel
framed house, which
was a place for him and
his wife Ray to work,
play and live, plus also
act as an architectural
canvas to his life’s
collections.

But for me it is the flow
of spaces, the use of
natural light, its strong
connection to nature
inside and out, and the
opportunities it presents
to tuck oneself away
and retreat back into
the house that was so
visionary. It's an inspired
home that has human
nature and biophilia at
its very heart.”

inf

Eames Office |
www.eamesoffice.com
Oliver Heath |
www.oliverheath.com

Oliver Heath is an eco design expert, interior designer,

television presenter and author of several interior design books

(woo2o1j0S8WES MMM) B21)}O Sewed Ag sojoyd

www.designerkbmag.co.uk
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Templating and waiting.
IS a thing of the pa

m=stone

M-Stone is the next generation of quartz workst
straightforward, on-site installation by your ow

no delay. Templating and waiting is a thing of the
compared to any other brand, M-Stone guaran ¢
completion, healthier margins and professional ¢

To find out more about the new POS display package and free one day training g
courses, call us on 01933 232 272 or email us on help@bushboard.co.uk.

M-Stone is available ex-stock from our 24 distribution partners nationwide. BUSHBOARD



THE ONLY PLACE TO BUY
CROWN IMPERIAL KITCHENS

FREE I__I(_(= SINK &=
AND HOB WORTH £886

WHEN PURCHASED WITH A LUCE OVEN, TAP AND CROWN IMPERIAL KITCHEN®

& BOSCH \_ILICE
CEEE LEBHERR @ERED

("I'YI I_' @ Kitchen - Lliving - Bedroom
b | i Fisher&Paykel
LIFESPAGE bellingy BEST... BEST...
o e tn o o ST m U BRITISH FURNITURE DISTRIBUTION
ENE RANGEHS}]%%E%I Crown have over 60 years of quality British We offer a comprehensive

.
T

manufacturing pedigree. Over 150 Kitchen nationwide distribution
A . Ranges and 30 Bedroom Styles, all complemented network, delivering quali
A o -4 CARRON PERRINSZIROWE" erator 9 T\/ ' P ! 99 Ty
ASTRECAST 9 RS (Qfﬁj @ by the innovative Crown LIFESPACE, versatile furniture and all the top
a Axic® maia DURO furniture for use throughout the entire home. associated brands.

BUSHBORRD gO\XIOM

www.crown-imperial.co.uk

* Terms & Conditions: Consumer must purchase: £4,000 (Including vat) of Crown Imperial fumniture (bosed on March 2013 Refail List Prices). Plus any Luce oven and tap. Orders must be delivered between October Tst and December 31st 2013. Promotion only available while sfocks last. We reserve the right to end this promotion at any fime. All prices INCLUDE VAT.

THE CROWN IMPERIAL GROUP
A\\ 'm) SALES HOTLINE 08444 122 524
ALLIED www.waterline.co.uk
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